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New York Announces Energy Policies to  

Lower Costs and Increase Reliability  

------------ 
New York Emerges as Leader in Pro-Growth Energy Policies 

 
Washington, DC and Albany, NY –  “After years of hard work and careful study, the 

New York Public Service Commission (NYPSC) has developed an excellent transitional 

market design to accommodate a digital energy infrastructure and an intensely 

competitive global economy,” said Craig Goodman, president of the National Energy 

Marketers Association (NEM).  “The Commission has selected an outstanding 

combination of policy choices that will encourage economic growth, job creation and 

very competitive energy prices,” said Goodman, former energy policy official in the 

Reagan and first Bush Administration.  

 

“NYPSC Chairman Flynn has demonstrated impressive leadership at a time when many 

states are searching for direction.  In less than a year, he has created a new Office for 

Retail Market Development, assembled an excellent technical staff and produced 

meaningful results.  The policies implemented in his first year as Chairman have already 

lowered both the costs and risks of serving millions of consumers who were otherwise 

uneconomic to serve only a year ago,” said Goodman.  

 

 “NEM members are very pleased by the Commission’s continued progress toward a 

competitive market design.   New York has emerged as a leader in the development of 

pro-growth energy policies.   Other states have regrettably chosen government or 

monopoly control over local energy markets, slowing growth and often driving 

businesses elsewhere. NEM members are revising long-term business plans to invest 

significant capital to serve New York consumers.  New York’s approach could serve as a 

national template for other state Commissions to consider,” said Goodman. 

 

“New York is one of the most competitive gas and electric retail markets in the country, 

as evidenced by continued strong numbers of market entrants and customer switching,” 

said Nate Owen, President of Energy Services Group.   Owen said, “the policies of the 

NYPSC have permitted consumers to realize a number of the benefits of competition, 

including choice of providers, reduction in energy costs, stable pricing options and 

diverse product offerings.”  Echoing these thoughts, Debbie Wernet, president of U.S. 

Energy Savings Corp., said, “the Commission’s latest decisions are further proof of its 

commitment to delivering the benefits of competition to consumers of all sizes.” 
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NEM is a national, non-profit trade association representing wholesale and retail 

marketers of natural gas, electricity, as well as energy and financial related products, 

services, information and advanced technologies throughout the United States, Canada 

and the European Union.  For additional information contact NEM's Washington, DC 

headquarters at (202) 333-3288 or its Web site at www.energymarketers.com. 
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